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DISCLAIMER % 3 7= B

The information contained in this presentation is intended solely for your personal
reference. Such information is subject to change without notice, its accuracy is not
guaranteed and it may not contain all material information concerning China Lilang
Limited (the “Company”). The Company makes no representation regarding, and
assumes no responsibility or liability for, the accuracy or completeness of, or any errors
or omissions in, any information contained herein.

In addition, the information contains projections and forward-looking statements that
reflect the Company’s current views with respect to future events and financial
performance. These views are based on current assumptions which are subject to
various risks and which may change over time. No assurance can be given that future
events will occur, that projections will be achieved, or that the Company’s assumptions
are correct. It is not the intention to provide, and you may not rely on this presentation
as providing, a complete or comprehensive analysis of the Company's financial or trading
position or prospects.

This presentation does not constitute an offer or invitation to purchase or subscribe for
any securities or financial instruments or to provide any investment service or
investment advice, and no part of it shall form the basis of or be relied upon in
connection with any contract, commitment or investment decision in relation thereto.



AGENDA {72

Results Highlights
® MG

Financial Review
® I 5522 L [m] Jo

Business and Operational Review
® k55 fE B 8] i

Outlook and Strategy
© RKH 5 SR

Open Forum
® i) ) [A]



ol L NN NI

RESULTS
HIGHLIGHTS

EE_J_A
Mg 5




INNOVATE AND TRANSFORM AMID UNCERTAIN OUTLOOK ¥ 17 SEIRL%5 L 61 357

Economic outlook uncertain and weak consumer

demand continued

Widespread heavy rain and flooding in various
parts of China affected retail sector amid intensive

competition

Adhere to “Improving product quality without
raising price” strategy
Achieved high-single digit growth in SSS at retail

level

Brand building
rin R ST

Supply chain management
Ak I 4 A B

Sales channel management
B R IE A B

Product R&D
e AR 3

Sales network
B N 4%
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1H2016 1H2015 Change
RMB mn RMB mn TEh
Revenue LA 1,173.9 1,188.4 -1.2%
Gross profit E ] 480.6 488.1 -1.5%
Operating profit 227 ]Jj 3111 343.4 -9.4%
Net profit )4/ 266.3 277.0 -3.9%
Earnings per share &% &7
- Basic <RMB cents> £ 22.0 23.0 -4.3%
- Diluted <RMB cents> & 22.0 22.9 -3.9%
Interim dividend per share
<HK cents> F I AR B 13.0 13.0
Special interim dividend per share
<HK cents> B IR HF R HR X B 5.0 6.0
Gross profit margin HF= 40.9% 41.1% -0.2p.p.
Operating profit margin #&& %R 26.5% 28.9% -2.4p.p.
Net profit margin ;& F 2 22.7% 23.3% -0.6p.p.
Return on av. shareholders’ equity
TN 9.1% 10.2% -1.1p.p.
49 B SR AE A 4 ° ’ -
Effective tax rate B3R XK 26.8% 28.6% -1.8p.p.
Advertising, promotional expenses
and renovation subsidies 7 8% 7 6% +0.2p.p.

<as % of revenue>
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REVENUE ANALYSIS WA 7317

Total Revenue & Revenue by Brand

MO\ K3z i i RN
A Sales of LILANZ up by 1.1% to RMB1,094.9 million,
Unit: RMB mn accounting for about 93.3% of total revenue
LILANZ (85840 ETH1.1% % AR 1110.9514 7€,
1,188.4 1,173.9 5 R Z193.3%

A Sales of L2 down by 25.0% to RMB79.0 million,
accounting for about 6.7% of total revenue
L2 FIRSE 4N 2k25.0% % A K 117,900 JC,
i S EN A Z)6.7%

A Repurchased off-season inventories of L2 of about
RMB9.5 million from distributors to relieve their pressure
R UREE S S (R BE 7, T 4 B 7 [
AN R T1950 45 TCL2 )22 8 J A

1H2015 1H2016

LILANZ @L2




COST OF SALES #&miAk

A The Group continued to implement the policy of “improving
product quality without raising the price”

UEEEHUT T4 RASEM | (%
Cost of Sales & Percentage Breakdown REEENLT, SERART ]| Hge

HERA K L5 A Relatively stable raw material prices and the higher proportion of
original design products helped to control production cost

JEATBHN RS AR RS RE « SR B b LEB BT, A7 B i A

700.3 693.3 A Cost of in-house production, including subcontracting charges,
accounted for 55.3% of total cost of sales, up by 4.8p.p.

HrEmA (B5EEH) HaMERA A48 H 7
%£55.3%

Unit: RMB Million

A |nventory provision of RMB11.1 million for the period was mainly
in respect of off-season inventories of L2

WA EEAF R % AR T1,110 75 e E BEONL2 M T A7 R &%

A Total R&D costs increased by 8.8% to RMB43.5 million
WER A IN8.8% %2 N R M14,350 /3 70

A Gross profit margin was slightly down by 0.2 p.p. to 40.9%
B F0.24 4y AU 40.9%

0,
49.4% | 346.3 2985 | 43.1%

Gross marginEF|
39.7%  40.0% 40.9% 41.1%  40.9%
36.4% Y —)

B Inventory write-off JF {71k %

@ Process outsourcing costs 73 il T

i Other self-production costs H:Ath B 1747~
B OEM purchases #Mi A4 7=

1H2011 1H2012 1H2013 1H2014 1H2015 1H2016



SD&A EXPENSES #&. 8 RATBOTX

Total SD&A Expenses
HE. 08 EATBUT S A

Unit: RMB Million

250

200

150

100

50

122.5

154.5

1H2015
@Administrative expenses{T BT 3¢

[EDAR provision M Ik 2k % %
@ Other selling and distribution expenses H: Al 4485 J 4345 T 3¢

BAdvertising and promotional expenses &A% K T izt T3¢
WTotal selling and distribution expenses 45 K 4344 <7

1H2016

SD&A as % of Revenue
WE. 8 EATEIF X SR EFI%

== Administrative expenses{T B 3¢
«==Qther selling and distribution expenses F A48 & 857
e Advertising and promotional expenses E.A% K i) I3

9.7%

2.7%
2.4% 2.2% 2.3% 2.4%
P ey
1H2014 FY2014 1H2015 FY2015 1H2016



PROFIT & MARGIN #i&@ & F)iE 2

Unit: RMB mn
Gross profit & margin EF] X EF|F EBITDA & EBITDA margin

41.1% 40.9% 30.3%

e ® : 27.7%

oy
4881 480.6 359.7

e 324.6

1H2015 1H2016 1H2015 1H2016

Net profit & margin ¥§F]JE &iF A IHZER

23.3% 22.7%

1H2015 1H2016 1H2015 1H2016



WORKING CAPITAL CYCLE EiZ2% & AR

TRADE RECEIVABLES N Wt %7 5 ik 2k

103
80 79
70
FY2014 1H2015 FY2015 1H2016
INVENTORY F£ 5%
68
64
58 57
FY2014 1H2015 FY2015 1H2016

TRADE PAYABLES 4+ 58 5 ik 2k

FY2014 1H2015 FY2015 1H2016

A Average turnover days increased due to:
. Extended credit terms to distributors during the peak
delivery period for fall and winter products from Jun to
Sep
. Extended credit terms to distributors as incentive for
opening large stores in shopping malls
. Increasing channel inventory and slow-down of retail
sales growth in 2Q, affecting the repayment ability of
distributors, especially the L2 distributors
A Balance increased by RMB42.1 million to RMB798.9 million
(net of provision)
A As at 30 Jun 2016: total overdue of RMB45.2 million
A Balance of provision for doubtful debts of RMB10.1 million as
at 31 Dec 2015, provision of RMB35.1 million made for the
period

A |nventory balance decreased by 27% compared to Jun last
year, mainly reflecting:
. order decrease of fall and winter collections
. improved outsourcing arrangement and better
inventory management of finished goods
A As at 30 Jun 2016, full provision made for off-seasons
inventories

A Turnover days based on June closing balance was 65 days
which was in line with the average number for 1H2015.

A PR B R BUE N -
© T 9ARKAT iR Tt m Y]

JE K735 A T 30
o IERER T B K U L s
T S I B IE

o IRIBEELFWINVLL S —FEE
BB LR, 2 E
KAETT, REAREL20 544

A i NRT42.18 A2 AR

7.991270 (NI %&JE)

A F20165F6 H JREIAMK L N R T

4521 JiJt

A FEYIMRAERNRT101H Ji T,

NI & S HN AR T35.1H

Jivt

A FTRGERNTHFECH I 27%, &
AL
o KA FT R
o SR BEFwHER S NG,
] B o JE A FE AR 1R T
A 201656 H30H, EFFELAD
we&

A JZe AIRGERIME, A RECN6SK,
52015F B A AT
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CASH FLOW #i&Hi&E

Cash and cash equivalents i & Z &SN

Unit: RMB Million

3,000
2,500 555.6
e (801.1)
0.5
2,000
1,500
1,000 2,021.5
500
0
Cash and cash Net cash from operating Net cash used in Net cash used in Effect of foreign Cash and cash
equivalents at 1 Jan activities investing activities financing activities exchange rate changes equivalents at 30 Jun 16
T1IHIAKI 4 KBTI BBt sl o Rl B 31 i LIRS H30H HI4 K455
LS50 I <A I 2 470 (1) B0 Bl i (2)

(1) Include placements of time deposits and pledged bank deposits with maturity over 3 months 4% 7E BATF 3 M 280 H #8534 H iR INERAT 178K
(2) Excluded fixed deposits held at banks with maturity over 3 months and bank deposits pledged as security for bank loans

AFELEARAT B HBE I3 A B WK, AR VAT BRI AR ISR R AT STk
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HEALTHY AND STRONG CASH POSITION #f#r3l&/KF

1,985.9

2015.6.30

Total cash and bank balance 817 kBl &4 &
Unit: RMB Million

A Bank loans £RAT 572K * B net cash balance #3425 4%

2,241.6

2015.12.31

* Secured by pledged bank deposits DL B EAL4T 77 5 H {2

2,048.3

2016.6.30

13
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NATIONWIDE DISTRIBUTION NETWORK £ E 448 M 4%

3666 360.3
[30.8%] [30.7%]

=

2
Unit: RMB Million 296.5 [32610/]
[% of sales] [25.0%] <=7 264.0
[22.2%] 2425
‘ [20.7%)]
= 1H2015
m 1H2016 119.6 if&;
[10.19%)] [11-0%]
72.7 686 69.0  67.4
[6.1%]  [5.8%] [5.8%] [5.7%)
[ [rmrmim
I e ] :
[ A e i .
Northern China %1t North Eastern China %<1k Eastern China #2 %< Central and Southern China 1§ South Western China /i /g North Western China PGt
store count JE%LH (As at) 2015.12.31 016.06.30 Net change
Northern China &1k 285 284 -1
North Eastern China <t 302 291 -11
Eastern China #£ %4 805 790 -15
Central and Southern China "1 Fg 726 718 -8
South Western China P45 588 576 -12
North Western China P&t 279 276 -3




Continued to expand retail area, total retail area
of stores increased by 3.4% to 350,300 sg. m.
FEMRRFEY 7K, S5 A hn3.4%
%350,300°F 5K

Provided training for sub-distributors in July,
covering team building, concepts and
methods of placing orders in trade fairs, store
renovation and opening promotion as well as
automating and refining the management of
stores

TEAG N ZFo st l, AR
R A TR BT, B
M BAZETEEIIHERS . JE AR A1 S

Continued to monitor channel inventories
through ERP systems connecting to all stand-
alone stores.

Yk A7 i TR MO B ERP R R I

SALES CHANNEL MANAGEMENT HE&EHEEHE
Traditional Channel £ 4 EiE

2,650
LILANZ retail stores
LILANZ 455

Total area M #:

317,800sq. m.
(+5.1%)

285
[2-retail-stores
2FEE

Total area & H#:

32,500sq. m.
(-10.2%)

Operated by
distributors

f-- )

967
directly operated
by-81 distributors
BIN T HERE

==

" >

Operated by the
Group

s

1,681
operated by sub-
distributors

TRNHEAE

2
self-operated

flagship stores

Operated-By
distributors
T

B LS

191
directly-operated
by 24-distribltors
284 AP LR

e
=

94
operatedby-sub-
distributors

YO A
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SALES CHANNEL MANAGEMENT #HEBREEH

E-Channel M _iEiE

K3B TMALLCOM [acnvz

HllER

i, wal10e7ie, Umn |
ow
L -

105216‘49 RIS RS

Continue to use T-MALL as major online sales channel

ML RS ] EATEH EIERIE

<7 WO [ E3 p— L
7IDE T ——

Also sell “LILANZ” and “L2” products through other online sales
platforms [E] i 7RiE HAR M FEEF & HEE T TULANZ] &
[L2] SR b

S Bl
SEHRRRE

F AR AR ESZECLS

B{RFERmE

HE BT

xR FEF

B L)

FIRHENS)

1 [ Customer relationship management

system on WeChat platform launched in
1H2016, and system where products to be available for
online selection & delivery to stores for fitting expected
to launch in 4Q2016, aiming to increase foot traffic to
bricks-and-mortar stores and improve store efficiency
B ME SRR RREHERS, M
ko5 5 I8 2 it 0 IR PR A B 1) AR A FHETE =
T NEENZFEAEL, HAGINEREN % P AR
S AT B ah
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For 2016, products of original designs is expected to
account for about 65%, and about 30% of those products
adopting the Group’s proprietary fabrics

Intends to raise the proportion of original design products
in the total product mix to 70% in the medium to long
term, and 50% of such original design products adopting
its proprietary fabrics

Appointed a foreign designer specializing in womenswear
on a single season contract basis to design the 2017 fall
womenswear collection. A domestic design team for
womenswear has been set up, there will also be a small
line of womenswear for the spring and summer
collections starting 2017.

Recruited another foreign designer to take charge of the
design of the high-end collection of LILANZ

PRODUCT DESIGN & DEVELOPMENT 7= it KK

2016 i JR A EL g Tl h 821 65%, A B H
AR TR Z) H530%

WK 2R TR IR B S e 22 70%, 1T
Horr B FH A THORFET 5 B EH AR /2 50%

LB ZE & T/ E s st e in e, &
Hia201 7 EMKE LR Y], A CRor A
LB s T BB, 20174ETF8R, HHEZI 4
HH B R 2

P — A A EERL AT, S STLILANZ & R 51 1
wit
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Large-scaled stores in 15t- and 2"-tier cities have been renovated to
display the new six-generation image since 2015, using high-end
materials to display an elegant style with more retail space

Plans to renovate or partially upgrade about 800 stand-alone stores in
prime locations with this sixth-generation store image in 2H 2016 and
2017, and clearance sales will be held in those stores before
renovation

Start to place advertisements on high speed train stations, and
continue to advertise through billboards in the airport and by the road
side and put soft-sell advertisements in magazines and newspapers

Continue to engage Mr. Chen Dao Ming
(MRIE BH) as the spokesperson for “LILAN7”

B T 09:46 O 4%

<&@ FUERRE

F20155 M6, #£—. i
PiN PN UDE VAV A TE I CHIE Il 7E52016TA S A 1T FIEHR
PEIPDRLE i, ERO 2

2016-06-03 FIEFHE FIEEHE

B, FTEmRLGIEGE

20164F T 2R4E ) 20174F, FEZI800
FHE A ERIIA T2E#EE S
REEEE B /I F,  [FIFH
BN H I P AT

THRTES) v B8 7, IR RS
L) 5 SR 5, A AE
A% SR EE B DU S AR EA

ok s IEAT P [ 25 44 55 v R R IE B 4H
fF TLILANZ ] SRS A

V FIEB & FRIERR
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L2

TRENDS OF TRADE FAIR RESULTS Tt & igia#

Autumn
2014

%

1
Mid single
digit
1 ERfr &
T

10-15%

Winter
2014
&

<

1
High single
digit
= B E
1
Low double
digit
I %L

Spring/Summer
2015
=31

1
High single
digit
= B E
1
Low double
digit
I %L

Autumn
2015

58
1

Low double
digit
Rz %5
1
Low double
digit
B L

Winter
2015
&

<

1

15-17%

1

10-13%

b

Spring/Summer
2016

BE
1

Low double
digit
BRI %
1
Mid single
digit
e &

3

Autumn
2016
K

]
13-18%
(Revised
SEH)

!

13-18%

[

Winter
2016
A

<

]
13-18%
(Revised
SEH)

|

20-25%

20
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PRUDENT AND FLEXIBLE OPERATION STRATEGY

Operating environment still uncertain

é%ﬁ%%%?%%

Uncertainty in global economic environment will continue to affect consumer confidence

LI Za0r 2 Bi

FOAN U BRE 4K 52 5 R 7 2 1

=  |mprovement of China’s menswear industry unlikely and market consolidation continues

[ A AT M B T DA = B R 4

IR A

=  Competitiveness of a menswear brand hinges on its capability to transform and innovate and the value for money of its products

552 I 5

Supply cham m
(BEV:

— 48 348

Brand building
st R ST

SR R T HEE R RE

anagement
b 4

Sales channel management

ﬁk_gﬁﬁ

—_—

Sales network
B4 I 2%

PR i I VEAT EE

Continue to adopt the strategy of “improving product
quality without raising the price” and focus on store
efficiency improvement

ﬂ@f%ﬁﬁ%ﬁJ RERTTE R

Further raise original designs proportion and enhance value for

money of its products JE— B HEFHE GBI~ S I L] = PR B
Increase products’ and brands’ competitiveness
PETH= S AR S5 4 )

In 2H2016, prudent store opening plan - keep existing LILANZ store
number and allow L2 store number to adjust according to market
situation

2016 AT ETHRI4EdR 9 1H: LILANZ JE &40 H fR¥F, L2)5H%L
H 4% 11 5y %

Target to achieve growth in SSS with better products and enhanced
sales network HHERIEIFE = o ) SORIEE B, (HERE ]S RE4k
B RS B G

Expect total orders to drop in 2017 spring and summer trade fair (start
on 13 Aug), but at smaller rate than the adjusted figures for the last
two trade fairs T8 H13H UG 1201 7FEFEE FT e, T
TTELE /D, AHERIR RIS B RIT R BT Her il
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CONSOLIDATED STATEMENT OF PROFIT OR LOSS &

OTHER COMPREHENSIVE INCOME

1H2016 1H2015
RMB’000 RMB’000
B Revenue 1,173,861 1,188,364
B A Cost of sales (693,266) (700,299)
EH Gross profit 480,595 488,065
oAl 8 Other net income 36,062 32,611
B LT X Selling and distribution expenses (154,521) (122,540)
AT C Administrative expenses (46,130) (47,308)
HAmZE T Other operating expenses (4,909) (7,388)
LEmA Profit from operations 311,097 343,440
A AN ] Net finance income 52,937 44,342
BR BRI Profit before taxation 364,034 387,782
IR Income tax (97,741) (110,817)
BN EF Profit for the period 266,293 276,965
AP H A T W s Other comprehensive income for the period
. Item that may be reclassified subsequently to profit or
REHREFARERS  oss
ZWH: , . N
BRI e e auteide the maland of
w0 S5 AR I St 2
7 the PRC (4,170) (784)
Pl otal comprehensive income for the perio , 4
$ P 4 T A 2 S B0 Total comprehensive i for the period 262,123 276,181
FREF Earnings per share
Y NNGNEITF) Basic (RMB cents) 22.0 23.0
M (NIRRT Diluted (RMB cents) 22.0 22.9




CONSOLIDATED BALANCE SHEET

30.06.2016 31.12.2015 30.06.2015
RMB ‘000 RMB ‘000 RMB ‘000
RS B Non-current assets
LNy & - Property, plant and equipment 323,045 276,774 275,352
Erasie/N|4 Investment property 25,505 - -
T T4 3k Lease prepayments 101,436 101,145 102,298
TR # Intangible assets 5,454 4,033 4,922
I S ] 28 % e i i
-
1668 JE A5 T Deferred tax assets 34,604 25,013 23,088
494,808 411,455 409,307
mahFE e Current assets
e Inventories 142,866 291,465 196,545
AL TR 55 M R b A 7 WAL R T Trade and other receivables 859,493 807,149 698,013
CHRPRAT K Pledged bank deposits 486,748 1,053,852 863,438
TR mBIAH N =1H Fixed deposits held at banks with ) 20,000 20,000
DL BT 3R maturity over three months ' '
4 N4 ZE 0 W) Cash and cash equivalents 2,021,505 2,161,712 1,996,851
3,510,612 4,344,178 3,784,847
MBh R Current liabilities
FRAT OO Bank loans 459,999 1,004,017 904,423
JSEAST 57 T I sk o JFL At 7 A 3R T Trade and other payables 449,430 603,062 376,173
AT BV A A 10 Current tax payable 131,483 198,638 100,469
1,040,912 1,805,717 1,381,065
W= #+E Net current assets 2,469,700 2,538,461 2,403,782
BB iR Total assets less current liabilities 2,964,508 2,949,916 2,813,089
e ik Non-current liabilities
138 SE A I 5 Deferred tax liabilities 34,870 38,718 56,529
HreisE Net assets 2,929,638 2,911,198 2,756,560




