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DISCLAIMER 4 3% 75 B

The information contained in this presentation is intended solely for your personal
reference. Such information is subject to change without notice, its accuracy is not
guaranteed and it may not contain all material information concerning China Lilang
Limited (the “Company”). The Company makes no representation regarding, and
assumes no responsibility or liability for, the accuracy or completeness of, or any errors
or omissions in, any information contained herein.

In addition, the information contains projections and forward-looking statements that
reflect the Company’s current views with respect to future events and financial
performance. These views are based on current assumptions which are subject to
various risks and which may change over time. No assurance can be given that future
events will occur, that projections will be achieved, or that the Company’s assumptions
are correct. It is not the intention to provide, and you may not rely on this presentation
as providing, a complete or comprehensive analysis of the Company's financial or trading
position or prospects.

This presentation does not constitute an offer or invitation to purchase or subscribe for
any securities or financial instruments or to provide any investment service or
investment advice, and no part of it shall form the basis of or be relied upon in
connection with any contract, commitment or investment decision in relation thereto.
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STEADY PROGRESS WITH “IMPROVING PRODUCT QUALITY WITHOUT RAISING
THE PRICE” STRATEGY [#RFEAREY] KK TPt fE

JRA i Ee Bt — 22 EJF, LILANZH P @ e LIS, KSR, s REH 5 FiAt o R 22 5
Proportion of original design products further increased: LILANZ products fully differentiated from
other brands with clearer positioning and prominent designs

DURRI S R R E—. Z&iidy, #ERL, HEHEZIHERE G
Satisfactory progress in the development of the 1st and 2™ tier markets with smart casual
collection, products well received by consumers

MR FERBENER, RIVREZXENE, RERE/RE, TH1ERS DB 800 FEHEEE K
Continued to enhance retail channel management, channel operating efficiency improved and
channel in healthy state with mid-single digital same-store sales growth

WA RANRTL,022.3A 76, $AEAANRT270.6 6 /578, FELEA T EF
Revenue was RMB1,022.3 mn, net profit was RMB270.6 mn, profit margins improved

“) 12 1212 |

AR, MERAR, REFEIREIE — t s S8 3 A A ) o 3 5 B A B S AL
Financially healthy and sufficient cash flows to support high dividend payout ratio - interim
dividend HK13 cents per share and special interim dividend HK5 cents per share

C* BIRIRI i 251D
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REVENUE ANALYSIS Yt \ 5387

Total Revenue & Revenue by Brand

SN Bt ot 3 U
Unit: RMB mn
mLILANZ m[2
A | Revenue of LILANZ down by 7.9% to RMB1,008.1
1,173.9 12.9% 1,022-3 mn. Sales of spring and summer collections were
reduced to keep the channel inventory healthy
79.0 LILANZ (85540 FR%7.9% 2 AR M10.11278; Ntk

RIEFEAFRE, WOFEE T g

A 1 L2 will cease operation starting fall season and has
started inventory clearance; sales for 1H amounted
to RMB14.2 mn

L2 S EKE T IR L3655, IO BInIE L #E A7,
RSB AAR ML, 4208 7T

1H2016 1H2017



COST OF SALES 45 4

Cost of Sales Breakdown

HERA ST Gross margin £F|%

Unit: RMB mn Unit: RMB mn
693.3

W: 15.5% 586.0 100% | higher gross margin due to:

(1) smaller sales contribution from L2 which

74.2 9% 1 has lower gross margin (2) higher
319.7 . proportion of original design products (3)
° | better supply chain management
354.5 ERZESEH FE T

PR (1) TR 12 &b (2) BB
LA (3) 360 B B4R T

60%

298.5
157.3 50%
39.7% 40.0% 40.9% 41.1% 40.9%
1H2016 1H2017 s 304%
m Inventory write-off FEFFR %
Process outsourcing costs 43 T 30%
Other in-house production costsFAt [ 2 A
OEM purchases #MuA4: 7=
20%
Cost of in-house production 10%
73 . 2 0/0 (incl. process outsourcing costs)
as % of total cost of sales 0%
(+17.9 p.p.)  HIFRA (EIESEM TR S S8 ERA 1H2011 1H2012 1H2013 1H2014 1H2015 1H2016 1H2017

Total R&D costs &Mk mA RMB36.5 L7t



SD&A EXPENSES #&. 748 MATHUIFZ

Total SD&A Expenses
WE. THRATBOT XS

Unit: RMB mn

250

200

150

100

50

51.7

128.6

1H2016
m Administrative expenses{TBUT 3
AR provision B Yk zk 4k &
m Other selling and distribution expenses A€ K& 5344 3¢
m Advertising and promotional expensesE & & it 12

1H2017

Total selling and distribution expenses k448 M /857132

Total administrative expenses AT IHFFZ

SD&A as % of Revenue
HE. 78 EATBUF S S 1%

=== Administrative expenses (excludes AR provision)
AT BT S (A8 RSO ) F5 45)

«=sQOther selling and distribution expenses H:At 4%t
RO EETE

«=Advertising and promotional expenses & 1 & 1l

7L TP

9.7% 9.7%

41%  42% 409 41% 390, 42%  42%

2.7% o L
2.4% 0 : 23% 2.4%  2.5%

1H2014 FY2014 1H2015 FY2015 1H2016 FY2016 1H2017



PROFIT & MARGIN F|38 % R &

Gross profit and margin
BRI B E

Unit: RMB mn
480.6
1H2016 1H2017/
Operating profit and margin
LENEAEZERER
Unit: RMB mn
29.0%
311.1 296.6
1H2016 1H2017

EBITDA and margin
FIE. Bl 4710 R AR R

Unit: RMB mn

1H2016

30.3%

1H2017

Net profit and margin
AV B3R &

Unit: RMB mn

1H2016

26.5%

1H2017

10



WORKING CAPITAL CYCLE B % & A RE

Turnover days

JEI ¥

«=4==Average trade receivables turnover days

ST 23 SIS 57 2 Wik e e R

«=Average inventory turnover days

T34 B A e R AR

=fe==Average trade payables turnover days
103

SR ISEA 57 B W A e R

FY2013 1H2014 FY2014 1H2015 FY2015 1H2016 FY2016 1H2017

o

LILANZ AR balance decreased by RMB105 mn, 14%, to RMB621 mn VS
1H 2016, reflecting drop in sales and improved channel inventory
Additional credits during peak delivery period

from June to September every year

Additional credits to some distributors as incentive for opening large
stores in shopping malls

Full provision made for LILANZ overdue AR balances totaling

RMB18.4 mn

L2 AR balance of RMB19.2 mn net of provision

LILANZ 745 33 5 W3R 5 K S B RO D AR T 105E 5 T (14%) EA
RM621BRT, RREERD, DI REREFAFNE

BF6-9 AR B IEHEK S THRIMKH

KB D HAKH AR E T E HHR KIS

LILANZ @AM AR T 1848 K T2 BHR &

L2 KRR & A AARTI9.2BH T

o

LILANZ inventory balance increased by 45% to RMB190.1 mn
VS 1H 2016, reflecting:
Increases in 2017 fall and winter trade fair orders
More raw materials held by sub-contractors as proportion of
original design products increases
L2 inventory was RMB33.6 mn net of provision

LILANZ F77 55 5 S LB M AS R S AR 190 E A 7T, Rk:
2017 R FITR I

i TR0 & B LI, S ORI ER L7

L2 B &R N ARTIBEE AT

TRADE PAYABLES 3 f % 5 i 2k

Turnover days similar to last year E#KX#HE5EXFHE 11



CASH FLOW Bl &=

Cash and cash equivalents

B XREFENMY)

Unit: RMB mn

(37.7)
154.5
(236.6)
[ 4\
o)
1,490.8
Cash and cash Net cash from operating Net cash used in Net cash used in Effect of foreign Cash and cash
equivalents at 1 Jan activities investing activities financing activities exchange rate changes equivalents at 30 Jun
T1IALIHI S ZETEE S BES T H R GE I 3 HATILH TOH30H M4 K4S
L5 A W (1) I 150 Bl " (2)

(1) Include placements of time deposits and pledged bank deposits with maturity over 3 months
A0HE BN H I3 H 1 A 3k SRR T A7 3K

(2) Exclude fixed deposits held at banks with maturity over 3 months and bank deposits pledged as security for bank loans
and bills payables 12
ANEFEEARAT R H B 3N H B e A, AR N ERAT DR 3K B AT S48 4E AR R R AR AT Dk



HEALTHY AND STRONG CASH POSITION Faf& Il & /K P

Total cash and bank balance
BITRIELE R

Unit: RMB mn

2,178.0

2,048.3 2,046.3

493.5 477.3

460.0

2016.6.30 2016.12.31 2017.6.30
m Bank loans #RATHEE * B net cash balance #4444

* Secured by pledged bank deposits LA LR HAR 1777 70 FH {4

13
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PRUDENT STORE OPENING PLAN & & 1 FF )5 1%

% of sales

66.4 6/.0

6. 1%05.6%

Northern China North Eastern
25 g China
(e

65.1 60.0
5.9%86.0%

330.2

313.1
30.2%31.1%

I 25.5%>6 8%,

Eastern China
TR

Store number

I TE%H

Northern China %k
North Eastern ChinaZdt
Eastern China 7%
Central and Southern Chinat i
South Western China7t 7§
North Western Chinaifidt
Total LILANZ store

R

279.1 270.6

Southern China

m1H2016
m1H2017
236.9
A 209.8
20.8%
117.2
WA 8/.6
79.0
I 14.2
]
Central and South Western North Western L2
China China
[N [iiBs

2017.1.1 2017.6.30 Net Change
238 237 -1

245 237 -8

615 625 +10

569 584 +15

503 484 -19

230 226 -4

2,400 2,393 -7

15



ENHANCED CHANNEL MANAGEMENT ##H EIEE

= Continued to open stores in shopping malls -

# of stores increased to about 250 stores, LILANZ ?’%WJ% Retail Network
sales performance in line with expectation Total retail area £ F&HH: 291,280 . . (+0.5%)

= # of specialty stores of LILANZ smart casual 2 393
collection increased to about 50 stores LILANZ r/etail stores

= Continued to monitor all stand-alone stores LILANZ E&E)E
with ERP systems

= Continued to provide training to distributors
Operated by distributors Ot%eeraGtreéjUBy
DHRAE I
= GREREENYIR TS — BH IR L250%K, #HE
FINA R U

965 1,427
) R 8 4 1
* LILANZERR S RTINS 29505 e ternes | S immuon, | scroperatec
vy 3 o ISR S AN kB e — flagship stores
- SENEERTAMSEMNERP RSl REETA RS B S B

HE KA
= RSN B E AR AL I



PRODUCT DESIGN & DEVELOPMENT /=5 %1t BT R

= In 2017, original design products
about 68%, and medium to long
term target remains at /0%

= About 36% of original design
products adopted the Group's
proprietary fabrics, and target
set at 50%

» Expanded and enriched LILANZ
smart casual collection with
encouraging market response

= 20174F G i LU #2168 %,
iz H AR 4ERF2470%

= Z136%JE 1 BT AR R A R
AR, HAREIRTT250%

= JKLILANZES R 55 251, it b
EINT
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MARKETING & PROMOTION E4 5 54%

LILANZ FSHEERAT

=  Advertising and promotion through advertising
signs in EMU and EMU stations, airports and
magazines

. Better use of online social media: in addition to
sending out fashion tips through “LILANZ
Menswear” public WeChat account, launched a
nationwide promotion campaign - “Stylish Man”
contest for online voting by WeChat users

. Renovated or partially upgraded another 180
stores with sixth-generation store image

= TEBhZE. BN EHIAERT AR, DARTERE
(=T

= KR EAAZEEAR,  BR TR LA B3R
WUE AT, B A MERAR GRS T4,
HEH L 1B S T B AR ES) — TR AT
Fity 4 o] ) 5 2 S 2%

= CRIBOXT IR B EAERMET 2 A UER

,f@,%{ﬂé"% e
R3S




TRENDS OF LILANZ TRADE FAIR RESULTS 1T i & g3y

+ High
single
digit =8
¥

2014%
Winter

+ Low
double
digit X
+ High (VE: 4
single
digit B2
fr ¥
2015%/5 2015%k 2015%
Spring/Summer Fall Winter

+15-17%

+ Low double

digit WAL HL
2016%/5. 20167k
Spring/Summer Fall
-13-18%
(Revised
ZAET)

+ Low double

digit R ML H
+ High single
digit &= BLALHK
2016% 2017F/5 2017%k 20174
Winter Spring/Summer Fall Winter
Good recovery seen in
Autumn and Winter trade
fairs of 2017, ending four
- High consecutive Seasons
single digit of decline
[k . i
2017 K AAT Be 2 R AT I
-13-18% B, @RI RSN
(Revised £7 488 K
BAEAT) R

19
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OUTLOOK & STRATEGY
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INDUSTRY PROSPECTS STEADILY IMPROVE
BEATWAR A RIS

In 2H 2017: LAYING SOLID FOUNDATIONS FOR LONG TERM GROWTH
2017F T 4. SEEITIFERH#ESKEHE K

=  To continue with “improving product quality without raising - SRR THRFAANGEA | SR
e P SR e BATERE, (R
= ERFLILANZ S & S B fe e
- BIRAE—. CRTTSIAYIR

=  Open more stores in shopping malls in 15t and 2" tier FFE 357 JE

markets
LA T 0E3E
»  Open more specialty stores of the smart casual - fﬂ@:ﬁ?uﬁéﬁ%ﬁﬂg’]?;&ﬁ,
collection, with year end target set at about 100 stores THRIE I AT N 22 29100

=  Prudent store opening plan and store network enhancement:

=  Expect store number largely unchanged

= Confident that the retail stores will achieve mid single-digit = AELEEIVE TR E] R ALE
same-store sales growth 7] J5 e B 3 K

=  Expect 2018 SS trade fair orders (commenced on 12 August) =  20184EHE &1 2N T8 H 12 H 14,
to have low double-digit growth FREAT B U B 1 K
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CONSOLIDATED STATEMENT OF PROFIT OR LOSS & OTHER COMPREHENSIVE INCOME

1H2017 1H2016
RMB'000 RMB'000
A Revenue 1,022,335 1,173,861
B A Cost of sales (586,015) (693,266)
EF Gross profit 436,320 480,595
oAt Ui 28 Other net income 44,352 36,062
BHAE R Selling and distribution expenses (128,629) (119,450)
ITBUT L Administrative expenses (51,693) (81,201)
HAMZE T X Other operating expenses (3,737) (4,909)
ZY=piuill Profit from operations 296,613 311,097
il o N5 00 Net finance income 23,884 52,937
R L BT A Profit before taxation 320,497 364,034
Frfs A Income tax (49,886) (97,741)
BA R Profit for the period 270,611 266,293
P Hpth A T AR Other comprehensive income for the period
Item that may be reclassified subsequently to
HETREFALKERS  proft or loss AHEnEY
ZH: '
B e sUbaitiarios outside
v L
AME BRI AES the mainland of the PRC (918) (4,170)
B A S A Total comprehensive income for the period 269,693 262,123
RN Earnings per share
A (N Basic (RMB cents) 22.4 22.0
e (NIRRT Diluted (RMB cents) 22.4 22.0

23



CONSOLIDATED BALANCE SHEET unit: rve000 30.06.2017 31.12.2016 30.06.2016
RSN FE = Non-current assets
Pl TR Z;%ﬁf;%hf'ant and 357,996 394,415 323,045
RN Investment property 102,919 25,145 25,505
R GE AT K Lease prepayments 106,341 107,533 101,436
LI FE ™ Intangible assets 5,738 5,345 5,454
2 [ 52 7T 4 Exeggifsefg purchases of 13,609 485 4,764
1 SIE A5 T % Deferred tax assets 12,010 20,423 34,604
598,613 553,346 494,808
B #E Current assets
e Inventories 223,689 294,385 142,866
I WL BR 7 T e SHE A YA I Trade and other receivables 742,037 714, 429 859,493
AT AR Pledged bank deposits 480,624 488,907 486,748
. - N Fixed deposits held at banks
E}jﬂi%%gﬁﬁfﬂ,ﬁﬂ HA="H with mat%rity over three 552,205 568,943 -
VR months
4 S IR0 ) Cash and cash equivalents 1,490,757 1,613,658 2,021,505
3,489,312 3,680,322 3,510,612
i Bh A5 Current liabilities
AT R Bank loans 477,344 493,528 459,999
I ASHBR 7 T B SH AR R A 35 T Trade and other payables 409,618 514,057 449,430
A BRI HAF 15 Current tax payable 112,104 165,253 131,483
999,066 1,172,838 1,040,912
BB = #E Net current assets 2,490,246 2,507,484 2,469,700
SRR SN $1 At Ig;ﬂ'lt?essets less current 3,088,859 3,060,830 2,964,508
E| kil Non-current liabilities
1865 SO A5 T 471 5% Deferred tax liabilities 38,178 46,868 34,870
JEATE TR Retention payables 2,400 2,400 -
40,578 49,268 34,870
B e Net assets 3,048,281 3,011,562 2,929,638




