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All-round Improvements in Performances with Satisfactory Progress In Business Expansion

WHATRF, WET HERRLT

ong growth in financial results amid recovery of consumer market

/r:‘J wigElE, SRS

' Revenue up by 26.5% to RMBI,293.1 mn and net profit up by 25.9% to RMB340.7 mn
N ETH26.5%2 AR 129318 /37, #FiE _ETH25.9% 2 AR M340.78 7T
-

w
| Earnings per share up by 27.2% to RMB28.5 cents
BBE AN R T2857), HN27.2%

N >
Average high single-digit growth in SSS with channel inventory maintained at healthy
level

FJEHETFHRA R BRI, RIET BRI J
Market expansion on track and 102 stores added
Lty T, HIN025Kh

- Preparing to launch new retail business in 2H 2018 and online stores now on trial

op eration
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Maintaining High Dividend Payout ff# &K E H=R

S Dividends per share » Interim dividend: HKI6 cents per share and
o BEIR E, special interim dividend: HK7 cents per share

40 40 5 T A A 7HEAL
2013 2014 2015 2016 2017 2018

i T HAY B Interim Dividends W A HARY 2 Final dividends
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FINANCIAL REVIEW
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Revenue and Gross Margin A K& BF| Z

M 500% | Robust Revenue Growth WA\ 5&Eh 1K
1,600.0 42.7% 41.9% B0% | o5 “LILANZ” revenue increased by 27.09% to RMB1,279.9 million
L4000 100% | o By product category, sales of accessories jumped to over 15% of
T 1,293.1 revenue
35.0%
1,200.0
1,022.3 300 | o [LILANZ] aifIRAIEK 27.0% 8 AR 1,279.9H /i 7t
1,000.0 U " .
+26.5% o | o HEPR, RIS
800.0
0l Lower Gross Margin B Z T [
600.0
PUB o The Group's strategy is to offer consumers products of excellent
400.0 oo value-for-the-money so as to gain market
o Lower GP margin for the smart casual collection
200.0 5.0%
0.0 — — 00% | o EERIREE N TRAEYIEE BT E = 5 T IH 9 LU ELTT
A S SRS
kel Total Revenue & A = Gross Margin & F| % © %:ﬁﬁ%/% ﬁU%%U zi)dﬁe
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SD & A Expenses #58 785 RATBIHF X

Advertising and
Promotional Expenses

HRIET X

9.7% 9.5%

1H 2017 1H 2018

Other Selling and
Distribution Expenses

H AL E Ko #H T

(RMB mn)
[&)
2.9% 2.3%
i 29.4 i i 207 i
1H 2017 1H 2018

Administrative
Expenses

BT X

(RMB mn)
5.1%
3.6%
b1 46.7
IH 2017 IH 2018

o higher advertising expenses
o more renovation subsidies as 253 stores
with larger average area were opened

o B B N
o FIFIBFIE, FHEBEL, HiEE
2

o S&D expenses other than advertising
and renovation subsidies controlled at
stable level

o I BEREAN LSS B B 5
TR RSE K F

o The 2017 figure included AR provision of
RMBO.2 million

o 20178 7E& N 19205 Jo MUK K %%
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Profit & Margin Trend ZH| }& F|iH &%

Gross Profit Operating Profit Net Profit
& Margin & Margin & Margin
BH K BAIR ZEMHEREERHER 1A K13 A 2

~ (RMB mn) ~ (RMB mn)

42.7% 41.9%
Ui e 26.5% 26.3%
381.4
40.7
| “
1H 2017 1H 2018 1H 2017 1H 2018 IH 2017 1H 2018
o The Group’s strategy is to offer consumers o Operating profit margin improved o Effective tax rate increased by 3.5
products Qf excellent value-for-the-money mainly due to the lower SD & A percentage points to 19.19%
SO as Lo gain ma}*ket expenses ratios as revenue increased o FEBiA BRI I35 E 7 R
o Lo};ver ‘GP margin for the smart casual o ZEFIEZ LT, FERTFIRAR 19.1%
collection SR R BATEOT S BT R
A N RN Y ~ h A +
o LRI NI HTE " it T8 P
LSS HL T 37

o RS ARIIBHERBIK
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Working Capital Cycle Ei2 % & B R

Average Trade
Receivables Turnover Days

P45 R 5 ek P e R

103 09
=i 92 83 85

IH2016 FY20l6 1H2017 FY2017 1H20I8

Average Inventory
Turnover Days

PRI AR

(Day)

5;
/

IH2016 FY20l6 1H2017 FY2017 1H 2018

Average Trade
Payables Turnover Days

P2 AT B 5 R e R B

(Day)

-8 89 90 87 81

IH2016 FY20l6 1H?2017 FY20l7 1H 2018

o AR balance up by 22.3% as compared to interim period
last year, reflecting increase in sales during the period

o AR balance up by RMBI146.3 mn to RMB 783.3 mn
compared to 2017 y.e.

o  Asin previous years, extended credit terms have been
granted during the peak delivery period from June to
September

o  FEEEFFH], MU ZIKERIEN22.3%, SEIHA
W

o FLE20174FEJ, NS 5k i A\ R Ti146 3 H 7T 70
ZANRM7833H /1T

o  HIRIAEEERE, HEBIFEG-OH AT i I 1A SE A 7 A 7
391

o Inventory balance up by RMB 101.8 mn to
RMB325.5 mn as compared to interim period last
year mainly reflecting increases in trade fair orders
for the 2018 autumn and winter collections

o Inventory balance also included consignment
inventories of the smart casual collection

o AHERBIHEEFHIEIMARMIOLSE HTTEN
RM3255H /76, EERB018K. £FiTe
PEEES

o MFRURBURML SRR R

o  Average trade payables turnover days reduced as
early payments were made to certain suppliers to
secure better prices for raw materials for the winter
collection.

o HEHRFESAMEMAMNE TR, IHRETF
SRR A AR, DRI T 3 AR 52 5 sk
JI e RECR B
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Cash Flow i &R E
RMBmn ARTHZAT

Voo Opemcingcwhinfow SEREWA
: - ,// o Major reconciling item with net profit for the period: Increase in AR balance by RMB146.3
Net cash generated from operating activities 196.3 K mn to RMB783.3 million over the period
ZE NI RA ’ o AR balance up by 22.3% as compared to interim period last year as sales increased during
the period
o Asin previous years, extended credit terms granted to distributors during the peak delivery

Net cash used in investing activities % % i 5/] (282.0) period from June to Sept

I 4575 () ' \ o s o -

iz Lo SRR EETOIE 0 RO S A R 46,3 7 7% AR 7833

\ H /it
- financi it Lo EINRIEREIN, RIS KR AR AR R L 22.3%
ﬁgcggﬁ‘;}eil%fgammg Adaies (253.5) wy b o WIRLFEAERE, HEBIFEC-O A K SRR NIIE AL K TR
etk DT LSEDIL S
" Investing cash outflow 3 I H
Net decrease in cash and cash equivalents 330 !
& BERESEMR/b #5850 (339:2) v o Increase in fixed deposits with maturity over 3 months by RMB200.0 mn
'.‘ o CAPEX of RMBI120.9 mn
Cash and cash equivalents as at 1 Jan 18933 \‘. ° gjﬁ%gig%%ﬁ%ﬁﬁﬂﬁ%ﬁmk Refi200. 07 /376
TUAI RIS R G o 1 S
Effect of foreign exchange rate changes 08 " Financing cash outflow Bl 8 9L &3t HH
A T RAR S I '
o Payment of 2017 final dividends: RMB252.7mn
Cash and cash equivaleél%ts at 30 Jun 1484.9 o 017 KM E: ARM2527H T
F6H 30 ABE RILZMY © 484,
(1) Include placements of time deposits and pledged bank deposits with maturity over 3 months
(2) Exclude time deposits and pledged bank deposits with maturity over 3 months

(1) L3 B H 34 A B R AR AR AT 773K
(2) ANEAEAEARAT BT H BRI 34 58 A 3K S AR ERAT £73K
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Healthy & Strong Cash Position #2 & F1E &K F

Total Cash and Bank Balance
(RMBmn) WITRIAEER
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HBank Loans u Net Cash Balance
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* Secured by pledged bank deposits LA CHEH AT A7 3 HH O]
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BUSINESS &
OPERATIONAL
REVIEW
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Sales Channel Management 448 IR1E & H

] N 2018- Open Close 2018-
X P \
- Sales by region & X $HE g T oy 20
]szfm China 639 38 40 687
—= 7N
397.9
gje%:ral and Southern China 600 56 1 624
313 1 325.4
2706 els S@o%h Western China 470 31 )5 476
4-27 1% e 8' I North Western China
24 6% Tk 235 34 15 254
114. 8 i
‘y 575 | 103.0 Eﬁor[;hem China 245 30 18 257
+31.1% AT .
U +53 7/1 +28. {‘_’/:,I lglco:ﬂzh Eastern China 91 14 o1 214
Eastern Central and South North Northern North A
China Southern Western Western China Eastern Total & iﬁ 2,410 253 151 2,012
B China China China £k China
H g FiEg fiilla %k Total Retail Floor Space 309,600 344,900
N A TR P ( )
py 1 +11.4%
1H 2017 w1H 2018 -
“ “ (sqm “F 75 K)
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Sales Channel Management (Con’t) $§ERESE (42)

Except the flagship stores in the headquarters, all retail stores are operated by distributors

& T AL TRBLSEREME SN, KA TSRS B T HREE

74 distributors 1,259 sissea
(+2) -zl (+150) Fi)%
853 sub- distributors 1,252 stores
(- 45) RGBT (-48) )k

Channel upgrade: over 430 stores in shopping malls

RIETS: FENIYITI G 4305

Over 10 years of business relationship with all LILANZ distributors

Increase in number of stores operated by 1%t tier
distributors due to:

— R HEREREEMEEM, REH.

O Growing foothold in 1st and 2nd tier markets
O Result of continuous upgrade of retail management, phasing out
sub-distributors with sub-optimal management standards

O fE— i) LG
O FHEHARLLILT;, & HKCTFHBZER o R ik

Ongoing measures enhancing sales channel management:

FERITHERETH:

O ERP system monitoring all stand-alone stores; healthy channel inventory and
satisfactory retail discount levels
O Continue to provide training to distributors

O ERPRGHEEI A ML JEHH: RIE AR, TEITMYERF KT
O 4kEE79 73 FH T S L1 I
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Product Design & Development f= @ % v+ & &

International and local R&D team totalling about
300 people, showing talents in the R & D of
products with excellent value-for-the-money and
meet consumers’ preferences

Added a production line for leisure footwear in
Wauli Plant

Construction work of new headquarters in Fujian
has been completed and it is expected to be ready
for use in 2H 2019 after refurbishment

The design and operation center for the smart
casual collection in Shanghai will be put into use
in 2H 2018 as scheduled

5] s 5 A s if i T A 25300 N 5, 4% H
RIEL AT RIE AT T4 0 BT e )
I b

EHE) FHRE T —IRINEER A =2
TEAR A M BB A B TR, it
BF20195 M2 5 IEUa H
R 5 RV g B O
HAT-20184F T NfEH

% of original design products (by style) out of
total JR G i (353K ) Ak ZE dh L1

65% 68% 70% 70%
50%
45%
36%
30%

% of original design products adopted the
Group’s proprietary fabrics

JE B dw L B AT FE R T EE A5
2016 2017 2018 Target
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Marketing & Promotion E4#-5 B %

Advertising and promotion through advertising signs in EMU and EMU stations, Jingxin Square in BJ, Nasdaq Tower in New York, the US as well as

soft-sell advertising in newspapers and magazines
Held lucky draw for VIP shoppers to win free trips to Russia to watch the World Cup
Promotion activities via WeChat account

Advertising on CCTV in May when
“LILANZ” was l}llsted ei(mon fthe 1 LILANZ
CCTV “The M Great Brand” hz {F '

series “The Making of a Great Bran 'ﬁ;m ggﬁ ~

AL BN S LRRUE A SRR

5 [H A L gl ik T KRR R RE ) 4 (U s T L E
R FE R B EAR 208 Figa Werld Coy

SO IR IR 8, T VIPE i At AR 0
IS A A SR TG 3]
[LILANZ | 7E5 Hfr Ni&ECCTV

[ RE TR | R5, R
CCTVHERU & A
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Encouraging Trends of Trade Fair Orders 1T 52 & G > N5 5%

+ 220
ﬁ P Strong order growth in 2018

trade fairs

I - 31% 20184 T $ 24T R K
B 2

ﬁ + [EXUALEL Low double digit

i + AL EL High single digit
i - AL High single digit
B 3=18%
B 3E18%

ﬁ + {&XUAL L Low double digit

2016 Winte

-20% -109% 0% 10% 20% 30%  40%
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OUTLOOK &
STRATECGY




Cautiously Optimistic, Continue Expansion Plan in 2H 2018

RN, 2018 N PE4REEIESNY R

Retail channel
expansion and

upgrade
FEREY KL
(R4

New Retail
Development

HEERKE

R&D and production
enhancement

B R RTT

o O

Continue the market expansion plan, target to add not less than 200 stores in 2018;
102 added in 1H 2018
To further increase the number of stores in shopping malls

SREEHERTGHY R, 2FBIREINALDT200RKEH; 2018 E34E N 102X
BE— BN I 37

To launch new retail business in 2H 2018 with the smart casual collection

2018 FREIRER % RFHEHHEEWS

Continue with the strategy of offering consumers with products of excellent value-for-the-money to gain a
larger share in market

Continue to improve product range and increase the proportion of season-neutral products to drive sales
growth

The design and operation centre for the smart casual collection in Shanghai will be put into use in 2H 2018

Sk LR AL S E W B S SRS, DAE— P 3T 374 A
SRELIRT ARG, S ANEEEAT M i DS K
EEOERSZ R BB OETFERANEBE
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Operating Targets for 2H 2018 N H¥ERIZE a5 H iz

o SSSG of no less than high single-digit
[FJE B I AR T = ALK

o 2019 SS trade fair order like-to-like growth no less than 2018 SS trade fair order growth
2019 F H T B 21T BA/D T 2018 F H 21T B o 1T HL 1 S

BUHOENEE

%'J EB@U% E B(J E.!l mﬁﬁ(% Q Q;‘\\ IR SRR
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DISCIAIMER %% 75 B

The information contained in this presentation is intended solely for your personal reference. Such information is subject to change without notice, its
accuracy is not guaranteed and it may not contain all material information concerning China Lilang Limited (the “Company”). The Company makes no

representation regarding, and assumes no responsibility or liability for, the accuracy or completeness of, or any errors or omissions in, any information
contained herein.

In addition, the information contains projections and forward-looking statements that reflect the Company’s current views with respect to future events
and financial performance. These views are based on current assumptions which are subject to various risks and which may change over time. No
assurance can be given that future events will occur, that projections will be achieved, or that the Company’s assumptions are correct. It is not the
intention to provide, and you may not rely on this presentation as providing, a complete or comprehensive analysis of the Company's financial or
trading position or prospects.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or financial instruments or to provide any
investment service or investment advice, and no part of it shall form the basis of or be relied upon in connection with any contract, commitment or
investment decision in relation thereto.
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